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NOTE 

 
The information given in this report has been compiled from published sources, and interpreted 
from fieldwork based on informed opinions.  While every care has been taken in the preparation 
of the report, there may have been some errors in the information obtained.  Although it is 
impossible to verify every single detail by cross checking, we believe the general picture we 
have provided is reasonably accurate and comprehensive. 

Many MPA reports contain an overview of selected company financial information and 
capabilities, based on published sources where available.  Although the companies represented 
are believed to be the major suppliers, the profiles are meant to be indicative rather than 
definitive. 

It is fundamental to the philosophy of MPA constantly to seek to extend and improve our service 
to clients. 

In pursuit of these aims, we shall be pleased to consider all requests for regular or periodic 
updating of all or any part of the information contained in this report, or for extensions in 
coverage in terms of product areas, market sectors and/or geographic regions. 

We, of course, are always happy to discuss with any subscriber the possibility of undertaking 
further work, whether arising out of this report, or in different business areas. 

 

 

MORE INFORMATION ON MPA 
At the end of this report you will find a copy of our corporate brochure, and a list of our latest 
published reports.  Should you require more information on either our published reports or our 
private client services, please contact us at the address given. 
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